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CASE SUPERMARKET SURVEY ON MILK & SUGAR PRICES

Price increases in condensed and evaporated milk, certain brands of fresh milk; fall in sugar prices

Following recent concerns on condensed milk price increases and clarifications from supermarkets about the increased price of milk supplies, the Consumers Association of Singapore (CASE) conducted a price survey of 40 milk and sugar products retailed at four major supermarket chains: Carrefour, NTUC Fairprice, Giant and Sheng Siong. The purpose of the survey was to determine if prices had indeed increased, the extent of the increase and the products that were affected.    

CASE requested for the price information from the supermarket chains for dates, as of 1 March 2007 and as of 28 May 2007. CASE also conducted random spot checks to confirm current prices. (See Appendix for the price list.) Some major observations from the survey:

1. Prices of condensed milk and evaporated milk have gone up in general

The price increase for condensed milk ranges from $0.10-0.50 and represents a percentage increase of 10 per cent to 45 per cent. Nestle Milkmaid High-Calcium condensed milk shows the steepest price increase, from $1.07-1.10 to $1.55-1.60. In this product category, Dutch Lady condensed milk shows the most marginal price increase; its price has either remained stable or increased by $0.10.

The price increase for evaporated milk ranges from $0.15-$0.47 and represents a percentage increase of 18 per cent to 48 per cent. Nestle Carnation Full Cream evaporated milk shows the steepest price increase, from $0.90-$1.40 to $1.30-$1.70. 

2. Prices of four brands of fresh milk have gone up across the board

Of the seven brands of fresh milk that CASE surveyed, the prices of four brands of 1-litre milk have increased across the board. The four products are:

	Brand / product
	Price as of 1 March 2007
	Price as of 28 May 2007
	Range of price increase

	Marigold Hi-Lo Fresh Milk


	$2.35-2.50
	$2.75
	     $0.25-0.40

	Magnolia Fresh Milk


	$2.75-3.10
	$3.30
	     $0.20-0.55

	Farm House Fresh Milk


	$2.30-2.65
	$2.75
	     $0.10-0.45

	Daisy Fresh Milk


	$2.15-2.60
	$2.70
	     $0.10-0.55


For more details, see items 1-4 of the Appendix.

Marigold is a brand under Malaysia Dairy Industries, while Magnolia, Farm House and Daisy are brands under F&N.

3. There are significant price variations within the same product category

Even though the prices of some product categories, such as condensed milk and evaporated milk, have increased in general, there are still price variations among brands. Comparing two products with the same net weight, a 397g can of Nestle Milkmaid High-Calcium condensed milk costs $1.55-1.70 which translates to about 0.4 cents per gram on average, while a 397g can of Marigold Lady General Full cream condensed milk costs $1.15 which translates to about 0.3 cents per gram. 

Price-sensitive consumers can also look to supermarket housebrands for cheaper alternatives. For instance, a can of Carrefour’s 510g Big Saver condensed milk costs $1.10 which translates to about 0.22 cents per gram, while a 397g can of Fairprice condensed milk costs $0.90 which translates to about 0.23 cents per gram. Going by cost per unit, these products are almost half the price of Nestle Milkmaid High-Calcium condensed milk.

4. Sugar prices have decreased or remained the same

Sugar prices have either decreased or remained the same, with SIS sugar (fine sugar, 1kg) falling an average of $0.20.

5. Observations from price survey on the ground

CASE staff who went mystery shopping on the ground to conduct random checks of the product prices also made the following observation: Not all supermarket chains practise a one-price policy. This means that prices may vary across the different outlets belonging to the same supermarket chain. NTUC FairPrice has expressedly said it practises a one-price policy across outlets. Giant has expressedly stated that it does the same, excepting special promotions exclusive to specific outlets. 

CASE President Yeo Guat Kwang said: “Through our price survey, we want to let consumers know that, even when there are price increases, they have choices when shopping. Other than comparing prices across retail outlets, they can also compare prices across brands, for example, the prices of the housebrand range of products by respective supermarkets are still reasonable.”

CASE will continue to monitor prices of common household items and carry out periodic surveys. We thank the retailers who have participated in this round of price survey and encourage more retailers to participate in our future price surveys. 
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