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CASE CONDUCTS PRICE SURVEY OF HOUSEHOLD ITEMS

About 100 common household items surveyed across 5 supermarket chains 

As part of its periodic surveys, CASE conducted a price survey of about 100 common household items that are sold at major supermarket chains: Carrefour, Prime, NTUC Fairprice, Giant and Sheng Siong. The types of goods surveyed include: baby products, beverages, bodycare, groceries and essential items. 

In June, CASE requested for the price information from the supermarket chains and convenience stores and also conducted random spot checks to confirm the prices. (See Appendix A for the full price list.) Some major findings of the survey:

1. Housebrand products tend to be less expensive as compared to regular brands

Price-sensitive consumers who are not particular about brands can look to housebrand products as cheaper alternatives to regular brands. Most supermarket chains carry some housebrand products. See Appendix B for examples. 

2. Possible lack of transparency at some supermarkets

CASE staff who conducted random checks also made the following onsite observations:

· Some supermarket chains may offer certain items at special prices at selected outlets. 

· Some supermarkets may list certain items as being on promotion or discounted but do not list the usual price, so consumers do not have a point of reference.

As such, consumers should shop around to compare prices to ensure they get the best deals. At the same time, we encourage supermarkets to list the usual price of products when they are advertising promotional items as this helps the consumers to assess the potential savings on the products.

      Lastly, CASE would like to advise consumers:

· In some instances, difference in prices may be due to different versions of products, as some products have imported and local versions. 

· As most supermarkets now use a barcode system and prices are listed on the shelf instead of on the product packaging, consumers should take note to check there are no price discrepancies between the price displayed on the shelf and the scanned price at the checkout counter.

CASE will continue to monitor prices of common household items and carry out periodic surveys. We thank the retailers who have participated in this round of price survey and encourage more retailers to participate in our future price surveys. 

Consumers can access the results of the price survey from our website: www.case.org.sg. The prices listed are for consumers’ shopping information and the prices may change with time or with promotions. Consumers should also check with their supermarkets which essential items are GST-absorbed.

Consumers Association of Singapore:

The Consumers Association of Singapore (CASE) is an independent, non-profit organisation that is committed towards protecting consumers’ interest through information and education, and promoting an environment of fair and ethical trade practices.  One of its key achievements is in lobbying for Consumer Protection (Fair Trading) Act (CPFTA) which came into effect on March 1, 2004.  
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