24 November 2009

NO INCREASE OF PRICES FOR 84% OF THE FRAGRANT RICE SURVEYED 
– Lower prices for two-thirds of rice samples surveyed compared to last year

The Consumers Association of Singapore (CASE) found in a survey conducted this mid-September that there was no increase for 84% of the fragrant rice samples surveyed in comparison to the survey conducted more than a year ago. 

Out of the 88 price samples valid for price comparison, the prices of 57 samples (65%) fell while there was no price change for 17 samples (19%). The remaining 14 samples (16%) showed a price increase. 

Another key observation by CASE was the huge price difference for a same brand of fragrant rice across the various supermarkets. CASE found price variations of up to 44 per cent for the same brand of rice (Annex A – Table 1). CASE also observed that the percentage difference price gap for the fragrant rice is wider in 2009 in comparison to 2008. (Annex A – Table 2) The difference in price for a particular brand of rice in the previous survey in 2008 varied up to 24.06% in different supermarkets. 

In addition, CASE also observes the following:

1. The brand of fragrant rice that has generally increased in price across the surveyed supermarkets is New Moon Fragrant Rice. 

2. The brands of fragrant rice that has generally decreased in price across the surveyed supermarkets are Golden Pineapple Fragrant rice, Golden Peony Fragrant Rice and Songhe Fragrant Rice. 

3. Royal Umbrella Fragrant rice has the least price differential among the fragrant rice surveyed. 

4. Fairprice Thai Fragrant Rice, Shop N Save Thai Fragrant Rice, Giant Thai Fragrant Rice and No Frills Thai Fragrant Rice are housebrand fragrant rice with prices significantly lower than non-housebrand fragrant rice. 

5. Similar to our survey a year ago, Royal Umbrella Fragrant Rice and Songhe Fragrant Rice remained as the two most expensive brands surveyed. 

The above observations can be analysed from the detailed price chart in Annex B.

During this 4th round of ‘Fragrant Rice Price Survey’, CASE took a total of 126 price samples from 16 brands of fragrant rice, comprising of both housebrands and non-housebrands. All the price samples were taken from random sampling of 8 supermarkets.

Moving forward, CASE will continue to conduct more price surveys on common consumer products and commodities like grocery on a regular basis and especially during times when market prices show significant price increase. By doing this, we hope that consumers would be well-informed of the prices and could make discerning choices when they shop. 

While prices of two-thirds of the samples surveyed fell, he price differentials this year have increased. This shows that consumers need to compare prices and shop around to get the best deals. 

