30 July 2007

MEDIA RELEASE

NEW GUIDELINES FOR THE PORTRAYAL OF PERSONS IN ADVERTISEMENTS

Special emphasis on matchmaking agencies

1. The Advertising Standards Authority of Singapore (ASAS) has endorsed a new set of guidelines, prompted by concerns over certain advertisements of non-accredited agencies providing match-making services with foreign brides.  The new guidelines were introduced following adverse reports in the press about some of these agencies and their distasteful advertisements. They aim to preserve the dignity of, and respect for, all persons, and most immediately, for women who are the subject of these advertisements.

2. The guidelines are listed in Annex A. The first guideline states a general principle of content that applies to all portrayals of human beings regardless of their gender. It virtually goes without saying that no human should be commoditised. This principle applies to all advertisements. To give an example in the area of matchmaking (bridal) agencies, an advertisement would breach this restriction if it (i) ranks or grades the women for their physical or other characteristics as if describing a product; or (ii) states or in any way implies that the women (as opposed to services of the advertiser) are for sale.

3. The second guideline is also one of content. It follows from the first and applies the principle specifically to matchmaking agencies. This guideline provides that no advertisement should guarantee marriage. 

4. Finally, there are two guidelines on the form which match-making advertisements can take. These guidelines limit where such advertisements may be placed and prohibit visuals. Local dating agencies accredited with the Ministry of Community, Youth and Sport are exempted from Guidelines 3 and 4. ASAS also reserves the discretion to exempt agencies on a case-by-case basis if satisfied that such agency (or the jurisdictions in which it operates) has effective controls and practices that guard against abuse/exploitation of women. Specifically, ASAS is concerned about agencies that bring in foreign brides from jurisdictions where there may be little or no control to rigorously assure the basic human rights of the women, or agencies with exploitative practices or suspected links with human trafficking rings outside Singapore. 

5. These guidelines are in line with ASAS’ efforts to promote ethical advertising in Singapore.  ASAS will work with all media partners to enforce these guidelines. 
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