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what we do

Small as we may be with limited resources, it
has not deterred CASE to make an impact in the

consumer scene all these years.

With extensive tests and surveys
conducted by CASE over the years,
consumers have been increasingly

kept aware of selected products and
services in the local market and are more
vigilant when it comes to transacting.
Gradually, the local consumer scene was
shaped according to required needs and
legislation put in place to weed out errant
vendors and raise current standards.

From conducting tests on aquarium
water filters in 2004, to energy-saving
lamps in 2005, to hair dyes in 2007, to
gold jewellery in 2008, to children’s toys
in 2010 - CASE had several objectives
" in mind. First and foremost, products
tested should be widely used and be
difficult for consumers to carry out the
tests themselves. Secondly, such
\ products usually concern
: the safety of the
) consumers. By doing
such tests, CASE put
the retailer’s daims to
test and check on
their reliability
and

Under CASE, there is a committee called
the Consumer Products, Standards and
Testing Committee (in short, CPSTC) to
look into testing and survey projects. Other
than price surveys that the committee
regularly conduct on the prices of essential
commodities, they also look into testing
consumer products that may pose safety
concerns. There is a two-pronged approach
to such testing and survey projects. Other
than informing and educating consumers
using the findings from the tests, the
committee also hopes that if there are none,
standards can be put in place to protect the
interests of consumers.

Over the years, CASE has made huge
progress. As mentioned earlier, CASE
tested various products previously such
as aquarium water filters, energy-saving
lamps and hair dyes and made significant
discoveries through the tests. For instance,
CASE investigated and discovered many
significant findings such as: 66.7% of
the energy-saving lamps tested did not
measure up to the manufacturers' claims
on light output; 10 out of 12 aquarium
filter pumps tested failed to comply with
the International Product Safety Standard:
IEC 60335-2-41 etc. CASE's more recent
tests on gold jewellery and children’s
toys revealed that not all gold fineness in
jewellery are as claimed,
i and chemicals in toys
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are at more than permitted levels. CASE
also found that butchers were passing

off thawed meat as chilled to earn more.
Moreover thawed meat that are sold as
chilled meat could pose a safety hazard as
consumers may re-freeze the meat which
may make it unsafe for consumption.

The authority took action against the
offending butchers and they were fined
for such illegal practice. What if there is
no CASE in Singapore to do such tests?
Well, the daims may never be verified
until an authority decides to regulate the
products. Of course, consumers can try to
send products for testing on their own but
the sample size may not be enough for
conclusive analysis and the cost will be a
deterrent.

Testing is an expensive process. Despite

the strain on CASE's budget, CASE will
continue to conduct tests for the interest of
consumers, and at the same time, lobby for
relevant legislation to protect consumers.

Regarding legislation where CASE has
been actively lobbying, we are glad that
the government has taken action and
implemented the Consumer Goods Safety
Requirements Regulation (CGSR)

which came into effect on 1 April 2011 to
strengthen consumer protection against
unsafe products. We will introduce more

, about this Act in our next issue.
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